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'~ WE LOVE SEEING ALL THE XCITIN EMAILS OUR

USTOMERS CRE!/ VERY DAY. BUT EVERY SO

N, ONE OF THEM SENDS AN EMAIL SO GOOD

N \ ‘ E DFF T HE CONFgﬁ*rl CANNON AND

N Gl SHAR NITH EVERYONE AROUND THE HOUSE.
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ANTIQUE ARCHAEOLOGY

Ever heard of the History Channel series American Pickers? Antique
Archaeology is Mike Wolfe’s retail store from the show. And emails like this
play a huge role in connecting Mike’s fans with his awesome finds.

ANTIQUE

ARCHAEOLOGY

"Social media is a great way to connect with you all. We find artisans to work with, get some killer . N
leads, and see inspiring posts all the time, through Instagram especially. It is a great way to share E hNEEUiE g U g SU b Sl b ers to
stories from the road and what's happening at the shops. follow his social channels
Come follow us at the pages below so we can check you out too. hel Ps Mike ex pan d his
Your Picker, Mike Wolfe audience of super fans and

find new leads for pickin’.

mikewolfeamericanpicker R *

Mike Wolfe Mike Wolfe, American Picker. Avid vintage motorcycle rider. Fan of
old school country. Love junk. And my baby girl Charie.
www.antiquearchaeeology.com

1997posts  W6kfollowers 2,052 following

ADDING SOCIAL FOLLOW
BUTTONS TO AN EMAIL

CAN LIFT CLICK RATES
BY 150% (SOCIALTIMES).

Smart image choices and
plenty of white space keeps
this email looking clean and
polished.

LN

Antique Archaeology

Antique Stdre
Adding social follow buttons
to an email can lift click rates
by 150%.

Timeline  About  Photos  Likes  Morew

vy f P ©

www.antiquearchaeology.com



https://t.e2ma.net/webview/wqqpe/92388f8a0b7bf029b7f37f93f50bfb16

DOGFISH HEAD BREWERY

Emma-powered brands Dogfish Head and Mario Batali collide in the name of
sweet, sweet beer. We're all about this email promoting Dogfish Head’s brand
new web series, “That’s Odd, Let’s Drink It.”

A screen grab of a video
featuring Sam, Batali and
beer? Yep, we’ll click on that.

Minimal copy equals maximum
readability and helps readers You're going to love our new show.
get to the video quicker.

"That's Odd, Let's Drink it" on First We Feast features Dogfish Head
founder Sam Calagione taking brewing to the next level with celebrity

An eye-catching CTA button beer enthusiasts including Mario Batali, Chris Bosh and Mac Miller.

(like this big yellow one)
provides another opportunity
to engage subscribers.

@ ' WATCH EPISODE ONE!

20%

2-3X

powered by

=) emma

) emma


https://t.e2ma.net/webview/90abk/bdd183a237d59f3875911139ba40a452

THE OXFORD AMERICAN

Non-profit literary journal The Oxford American has a gorgeous print
publication, and they smartly carry that design aesthetic over to their
website and email marketing.

e
OF THE A navigation bar above the

SOUTH

""AMERICAN"' i fold gives email subscribers

plenty of ways to connect.

—7=2: SUBSCRIBE * DONATE % SHOP % JOIN :Z—u;

N:  JANELLE MONAE'S NONDILIND -~k PETER GURALNICK % 285

ns s ——— sones

PETRUSICH
OUTKAST'S Ox F 0 R D HBAnlisrgx
SOUTHERN ALLMAN

6]“” $.25-8 3HL | SINOF 31SS38 | LIANSIHD JIA | Y3DUIN ANNHOP | ONIOOIY S110 | SNOSHYA WYY

66% .-

CONSUMERS HAVE

MADE A PURCHASE AS
A DIRECT RESULT OF
GETTING AN EMAIL (DMA).

The cover of their annual
music issue makes for some
beautiful, compelling email

gﬁ *“ JAMES BROWN | SHARON JONES | FLETCHER HENDERSON | MA RAINEY | LITTLE RICHARD | INDIGO GIRLS

imagery.
je
WINTER
S 2015
PRE-ORDER THE 1 E HERE This gorgeous custom
Note: Current subscribers will receive the Georgia Music issue temp late hel ps The Oxford
as part of their subscription. Click here to subscribe to the ine. The issue will be available American maintain a

on d i ide in D ber.

consistent brand identity
both on and offline.

AMERICAN f—

PRE-ORDER THE GEORGIA
MUSIC ISSUE SUBSCRIBE

Coming in December. From Otis to
Outkast, we are proud to feature the great

state of Georgia in our 2015 Southern oo @
Music Issue.

P.O. Box 3235 | Little Rock, AR 72203



https://t.e2ma.net/webview/4ue9hc/122a5905cc7093ce95fe74dc5f8d1f96

Firehouse fills their emails
with bright, engaging imagery
that’s begging to be explored
and — in this case — eaten.

Featuring one key product with
a logo and clear CTA can go

a long way toward boosting
engagement (and sales).

Smartly segmenting by
location and sending near
lunch time gets people out
of the inbox and into the
restaurant.

FIREHOUSE SUBS

Popular franchise Firehouse Subs consistently crafts mouth-watering emails
thanks to a delicious mix of smart automation and killer design (look at that
steaming brisket!).

*

HICKORY SMOKED s s

Straight from the smokehouse fo your
plate. Hickory smoked in Texas for
168+ hours, our USDA Choice beef
brisket is topped with melted cheddar
and Sweet Baby Ray’s® BBQ Sauce.
This piping hot Specialty Sub will
satisfy even the hungriest appetite.

60,000

Now accepting Android Pay and (—
Apple Pay at all 900+ & Pay
US Firehouse Subs locations!

Share this email



https://t.e2ma.net/webview/0q47lp/220d2eca54b944cd6def637dea285b7f

YUMI KIM

Since upscale women’s retailer Yumi Kim already knows how to craft a
beautiful product, it only makes sense that their emails follow suit. So for the
brand’s marketing team, chic email design always stays top-of-the-mind.

Use code VIP15 for 15% off your first purchase!

H - ENJOY FREE GROUND SHIPPING
ON ORDERS OVER $100

WHAT’S NEW DRESSES TOPS ROMPERS & JUMPSUITS BOTTOMS SALE

thank you

NOW YOU'LL BE THE FIRST TO KNOW ABOUT

EXCITING YUMI KIM NEWS, SPECIAL '

PROMOTIONS, FUN IN-STORE EVENTS, AND MORE!

VIP15

follow us on fan us on
TWITTER j FACEBOOK

Yumi Kim’s welcome email
gives subscribers a fantastic
first impression thanks to
streamlined design and a
special offer.

The copy is presented in such
a fun way that you don’t miss
the fact there are no images in
the email.

From the top and bottom
nav, to the CTAs, to the
social follow buttons, new
subscribers have a million
ways to connect.

WHAT’S NEW SHOP BY PRINT DRESSES ROMPERS TOPS SALE

fBY®t 3

Share this email:

900

Manage your preferences | Opt out using TrueRemove ™

Got this as a forward? Sign up to receive our future emails.
View this email online.

myemma.com |l 7

AUTOMATED EMAILS
HAVE 152% HIGHER
CLICK RATES THAN

STANDARD MAILINGS
(EPSILON).



https://t.e2ma.net/webview/ffccvb/c340373cb14e0b9127139be54d3f1edf

TCU

University marketers face a ridiculously tough challenge competing for their
students’ attention in the inbox. But through timely content and top-notch
design, TCU is nailing it.

A custom template helps TCU
keep their brand identity
consistent from their emails to

their website. @ @ theCrew ' SGA | Student Activities Tcu

The single-column design is
tailored for on-the-go students
checking email on mobile
devices.

o/ Hunter Hayes Concert Friday October 16th at 8pm

Hunter Hayes will be headlining the SGA Fall Concert!

Concert is open to TCU students, faculty, staff and their guests with a current TCU ID.
TCU IDs will be swiped for entry to the concert.

More Information

Breaking content into sections
with compelling imagery and
big, bold CTA buttons makes it
super easy to scan.

bt

University Christian Bhurch, room 306



https://t.e2ma.net/webview/y9sjq/923d0e74c01ab74c6377e7123ca43741

MARIO BATALI

The Batali brand uses email to keep fans connected to their main man in the
orange Crocs, and their design looks as great as the tasty food coming out
of the kitchen.

[l MAIL

MARIO’S WEEKLY DIGEST

RECIPES VIDEOS RESTAURANTS FEATURES Give your subscribers what
they want. For Batali, that’s

pictures of his delicious food
and recipes for how to make it.

TAKING REQUESTS
WITH MARIO BATALI

Adding video to email can
boost engagement by as much
as 300%.

'TAKING REQUESTS' WITH MARIO BATALI!

A few weeks ago I asked fans on facebook, instagram, and twitter to give me 4 ingredients to make a
delicious customized meal. Here's what happened when I chose octopus, garlic, peperoncino & hazelnuts - a
list provided by Marie-Chantale from Ottawa!

Check out my new digital series, Taking Requests, presented by Eataly, with updated episodes every other O U R B RA l N S A R E
week on mariobatali.com. CON DITlON ED TO REACT

Interested in submitting your list of ingredients? Head to twitter and let me know using #TakingRequests. TO IMAGES OF FOOD
Your list just might get chosen next.

(FRONTIERS IN BEHAVIORAL
D NEUROSCIENCE).

WATCH WHAT MARIO MADE!

with love and cephalopods

YOU'LL ALSO LOVE...

Content buckets after the
main CTA give subscribers
another chance to engage.

NEED A PESTO TUTORIAL?
WE GOT YOU

A COLD WEATHER MUST FOR 3 PESTO RECIPES FOR AN
ME (THANKS ) EASY WEEKEND DINNER!



https://t.e2ma.net/webview/4oplu/3344b0f1f6da089a0837c33013157cc5

GARDEN & GUN

G&G Mercantile is southern lifestyle magazine Garden & Gun’s online store,
and this email does a stellar job of putting their products in the very best light.

3-4

G&G MERCANTILE+CO

=
\AS

SHOP t# SEASON

This warm and inviting hero
image shucks you right in.

The content is organized
in clear sections for easy
scanning and tapping on
mobile devices.

The clean design allows G&G
to show off multiple products
without it feeling cluttered.



https://t.e2ma.net/webview/mgre0/ee9537ad596f4ec25b098e68448daeec

CHRISTIE COOKIES

We love cookies almost as much as we love beautiful email design, so this
Cyber Monday campaign from Christie Cookies pushed all the right buttons.

The top navigation lets
subscribers quickly get to the
content they want.

(-]

DASHING THROUGH THE DOUGH

$5z5SHIPPINGZ. |

PROMO CODE: CYBERSHIPS D;v\a\

SHOP NOW

’s Harmony o
Holiday Collection

HOLIDAY SIGNATURE COLLECTION

. You love gifting. We love baking. Shop our
Signature Holiday Collection to make sure the
yummiest goodies are under their tree.

HAND CRAFTED. XWHDLE HEARTED.

CHRISTIE CODKIE COMPANY | 1205 3rd Ave N Nashville, TN 37208 | 1-800-458-2447

ChristieCookies.com | Privacy Policy

Establishing urgency right off
the bat is a great way to get
people clicking.

SUBJECT LINES THAT
CREATE A SENSE
OF URGENCY AND

EXCLUSIVITY GET 22%

HIGHER OPEN RATES
(EMAIL INSTITUTE).

Put your product front and
center with a clear CTA
(especially when chocolate
chips are involved).


https://t.e2ma.net/webview/jycpl/a03ecd2116ca1997ad218fa4b9d14c72

PETER NAPPI

Peter Nappi puts the spotlight on their lux Italian leather goods, proving that
the difference between a so-so and a stunning email really is black and white.

POSTE

White space and heavy
contrast draw attention to each
product without overwhelming
the eyes.

This massive button makes
it effortless to tap and start

shopping on a mobile device. ”ERO

15 the new black

buy one full priced, get one*

50% OFF

There’s no need for lots of
copy when your products
speaks for themselves.

MAMMA NEEDS A NEW PAIR OF SHOES....

65%

Try this on for size: Buy one, get one 50% off. Thats right, now through December 15th, buy any item in
the NERO collection and get the second item™* half offl A gift for your sister PLUS a new pair of boots for
you.

Looks like Christmas came early this year.
35%
BUON NATALE!
*Lesser priced item is 50% off. Shop in the Studio, call 615-248-3310

or email: Studio@PeterNappi.com to get discount.

/) emma


https://t.e2ma.net/webview/3hswi/4b4393db18fe7be5bf69a5dff4b79099

SCHOOL OF ROCK

A major franchise with an awesome mission, School of Rock hits all the right
notes with this email promoting School of Rock: The Musical.

FROM THE DESK OF
ANDREW LLOYD WEBBER

Dear Fellow Rock Lover,

As a student, parent, or follower of School of Rock, you
know that music is a liberating and empowering force
for kids.

I 'am excited to be bringing School of Rock, the iconic Jack
Black/Mike White movie, to Broadway in a new musical that
celebrates the transforming power of music. In addition to
the songs from the film, SCHOOL OF ROCK features 14
original songs that I’ve composed and a sensational live
kids’ rock band.

The show is currently slated to begin preview performances
starting November 9. I hope you’ll be among the first to

see it, and I’'m thrilled to provide you with this exclusive

A big, dramatic logo in the
header reels you in as soon as
you click “open.”

This fun, throwback approach
to an old-school letter made

us stop scanning and (gasp!)

actually read.

ticket offer.
As Vanity Fair opines: Fists of all ages anGes shall
be pumping.

(A o W
|

Andrew Lloyd Webber

with this exclusive offer for

SCHOQIFRECK

students, parents and staff.

CLICK HERE FOR TICKETS

OR CALL:
USE CODE:

€ WINTER GARDEN THEATRE | 50TH STREET & BROADWAY

EMAILS WITH A SINGLE
CALL TO ACTION

INCREASE CLICKS 371%
AND SALES 1617%
(TOAST).

The special offer and CTA
really pop against the black
background.

Follow us: ﬁ v



https://t.e2ma.net/webview/nrd4ne/028b378ded5b2de14d6b984c7be51117

GOLDIEBLOX

GoldieBlox is a different kind of toy company that seeks to empower girls to
become engineers and “disrupt the pink aisle” for good. And their emails are
just as smart as the female role models they promote.

..what’s going on here? This
crazy screen grab above the
fold has us hooked and ready
to click!

PEOPLE SPEND OF

THEIR TIME LOOKING A\ MV E K
AT THE INFORMATION JJ j—J J

e
L_._
{11
=
|-
m
L__.
/

ABOVE THE FOLD
(NIELSEN NORMAN GROUP).

At GoldieBlox, we believe in the importance of Role Models. Today we are
thrilled to be launching “Fast-Forward Girls,” highlighting the women leading
the next generation by example. We've teamed up with some of our heroes
(grown-ups and kids) to feature our favorite girl-powered moments of 2015.
Get ready to get inspired. #shesworthit

The playful images, smiling |
faces and lively color scheme

keep you engaged from top to
bottom.

Adollar is
For every matdt\ii?\;n
0 dona
I T
]

dieBlox.com
A cool toy and a good cause? GOl

What an awesome way to
spread the cheer during the
holiday season.

GIVE PLAY

Play is for everyone - please join us in inspiring ALL girls to engineer, create,

and dream bigger than the pink aisle. You are our greatest resource for
reaching as many girls as possible.

emma



https://t.e2ma.net/webview/qt8qm/48add69d31a2830dab967ac716d27f2d

At Emma, we

marke

’

a mission


http://myemma.com/
http://myemma.com/switch

